Currently, one of the leading orientations for determining the quality of life in many young minds is achieving success. The focus on success is the basis of achievement motivation, which activity is a psychological factor for economic growth, and this fact determines its high social significance. Psychologically competent provision of conditions for the productive implementation of pursuit for success implies understanding of its axiological aspect. A study of structural and typological features of the axiological aspect of modern students' representation about success has been conducted. Respondents are 591 students of Krasnoyarsk universities. Methodology by S.A. Pakulina "Students' Motivation to Achieve Success in University" has been applied. Data processing included descriptive statistics, correlation, factor and cluster analysis, as well as identification of significant differences. According to the study results, students' representation of success is based on a wide range of values. At the same time, the values of interiorized (internally represented) success are of great importance for both humanitarian and technical students. The significance levels of various value aspects of success are interconnected in a positive way. The overall level of success values' significance is determined by the cumulative effect of subjective and personal values, as well as values of social importance. In accordance with this, the strategy of developing psychological tools to help students in the productive implementation of the pursuit for success, should include formation of social interest, development of individual strategies for the implementation of social utility and skills for obtaining positive feedback in the process of achieving goals.
Introduction. The issue of success has become a kind of a marker of the current state of young Russians' mindset and a trend of different levels of discourses. Success is discussed as an orientation and criterion of the quality of life. The category of success has acquired the metalevel characteristics, becoming a motivational meme of unprecedented significance, which must be taken into account when developing forms of psychological support for the optimal implementation of human resource in the modern society. Psychology can and should respond to this challenge of modernity. However, the analysis of the current state of psychological practice indicates that this response is of a spontaneous, or one might say, "market" nature. Populist programmes about "the secrets of success" are in high demand. Their promises mesmerize young people striving to obtain samples of life productivity. There is a vivid shortage of scientifically and empirically grounded psychological technologies that meet this interest.
The young generation potential is actively studied in the aspect of communication (Lee et al., 2012; Proctor et al., 2009; Rentzsch et al., 2011; Robinson, 2008; Rudawska, Szarek, 2014) , personal (Kauffman, Husman, 2014; Suleyman, 2013) , and cognitive (Ziegler, Stoeger, 2011) characteristics. Along with this, the field of study on the perception of social reality and the possibilities of selfdetermination by young people is being formed (Alexander, 2013; Kondratyev, 2017; Rean, 2018; Timoshina, 2016; Folomeeva, Fedotova, 2018) . And consideration of value perception of success by university students by S.A. Pakulina (Pakulina, 2008) , connected with the motivation of achievement, is of specific interest. This perception is highly relevant, since extraordinary significance of success orientations for young people can be seen as the potential for increasing achievement motivation. And, as demonstrated in a series of large-scale social studies by D.C. McClelland, such an increase is a necessary condition for economic growth (McClelland, 1987) . As a popular subject of study in Western psychology, achievement motivation was mainly studied in its dynamic aspect and under laboratory conditions (Heсkhausen, 2003) . Achievement motivation is focused on achieving success as a positive result of activity. But, if under laboratory conditions success is determined by the characteristics of an experimental assignment, in real life this orientation is mostly a subjective assessment. And not only from the point of view of levels, but in the value criteria basis as well. The axiological component of the subjective perception of success determines what exactly is significant for a person in his/her assessment of the quality of life. According to N.A. Baturin, success orientations are global mechanisms that affect the need and motivational basis of activity, they affect the choice, initiation and regulation of a person's activity. This assessment is of complex nature and originates simultaneously from a system of bases of different content and nature (Baturin, 1999) . In this connection, S.A. Pakulina indicates that "... success is not only a phenomenal object that is qualitative in relation to the result, and not only the result itself, but, above all, its assessment and the meaning for existence for an actor who forms the substantive basis of a person's motivational sphere" (Pakulina, 2008: 25) . This refers to the value-based content of the idea of success.
On the one hand, the axiological problematics in psychology is focused on the study of basic values of a person (Schwartz, 2015) . On the other hand, a lot of researchers pay attention to the fact that value orientations in modern society have seriously changed even compared to the recent past (Zhuravleva, 2006; Rzhanova, Alekseeva, 2018; Fedotova, 2016; Lönnqvist et al., 2018; Tulviste et al., 2014) .
In connection with the above, a study of structural and typological features of the axiological aspect of the representation of modern students about success has been conducted.
Methods. Students of Krasnoyarsk
State Pedagogical University named after V.P. Astafyev, Reshetnev Siberian State University of Science and Technology and Siberian Federal University took part in the study. The total number of respondents is 591 people, 315 of which are students of humanitarian specialties and 276 are of technical specialties; 233 young men and 358 young women.
Methodology by S.A. Pakulina "Students' Motivation to Achieve Success in University" (Pakulina, 2008) was used in the study. Although the name of the methodology is formulated in motivational terms, according to the author's definition, as well as the essence of the procedure, it is aimed to determine value preference for different aspects of success among students. In the process of S.A. Pakulina's methodology development by a multi-stage analysis, which includes processing of students' essays and questionnaires in connection to the provisions of famous researchers (H. Heсkhausen, Yu. M. Orlov, G.A. Tulchinsky and McDougall), a list of 36 statements beginning with the words "For me success is …" was formed. The respondents are asked to assess the significance of each of them according to a five-point scale. These judgments reflect "key categories of motives for achieving success" identified by the author and grouped together into exteriorized and interiorized success groups (Pakulina, 2008) .
The exteriorized orientation of the idea of success corresponds to the following categories: success-luck (successful achievement of a desired goal, a favorable set of circumstances, luck in most cases, the possibility to get into the right environment); material standard of living (material well-being, the possibility to travel around the world, personal well-being, having one's own business in entrepreneurship); recognition (ability to stand out in society, public recognition, approval, popularity, importance for others); power (influence on others, the possibility to manage people, recognition of own authority by others, the ability to make decisions for other people).
The interiorized orientation of the idea of success corresponds to: success as a result of one's own activity (implementation of an opportunity to do what you want, positive result in studies or work, professionalism, expertise, achievement of the expected result); personal success (self-esteem, self-satisfaction, confidence in security, personal fulfillment, satisfaction in love and health); success as a mental state (experiencing satisfaction and joy, peace of mind, emotional stability, feeling good, good mood, feeling of positive emotional uplift); success as overcoming obstacles (a stable position of an individual in a particular situation, self-affirmation, a source of human inner power, self-sufficiency, independence, freedom of action); success-mission (the opportunity to express oneself and one's abilities to the full extent, self-expression in creative work, service to a higher idea, activity after one's heart, an interesting job).
The research data processing included descriptive statistics (determination of mean values and ranking), correlation analysis with the use of the Spearman coefficient, factor analysis, cluster analysis (using the nearest neighbor algorithm in Euclidean space), and identification of significant differences using the Mann-Whitney U-test.
Research results.
To determine comparative significance of different value components of the representation of success mean values of their indicators among students of humanitarian and technical specialties were calculated and ranked ( Table 1) .
Hierarchies of value aspects of success are similar among students of different fields of education. Internal values are of greater significance (interiorized success). "Successpower" and "success-recognition" are of the least significance. Personal success takes the first place in the "competition" for the top two among students of humanitarian specialties, and value "success as a result of one's own activity" takes the second place. Success as a result of one's own activity is prioritized among students of technical specialties. In other words, for students of humanitarian specialties the most valuable manifestation of success is personal confidence, a sense of high "quality of personality", while for technical students -in quality and effectiveness of the activities performed.
The procedure for identifying significant differences determined a significantly greater importance (95%) of personal success, successmission and less significance of luck, power and overall exteriorized success rate for students of humanitarian specialties compared to students of technical specialties. All the indicators obtained in the study were included into the correlation analysis, which results are given in Table 2 . Significance levels: • 0.0807 for 95% of the correlation coefficient significance level (p<0.05);
• 0.1060 for 99% of the correlation coefficient significance level (p<0.01).
The overall picture of correlation links has a unique feature: all the indicators are connected with all other indicators by significant positive links. There are no negative links. This means that no axiological aspect of success is opposed to another. The level profile of success values significance can be either generally higher or lower. In the context of the fact that at the theoretical level different success value orientations are opposed to each other, this empirical fact is of interest. Only values of mental state and power have very low, close to the lower limit of significance correlation coefficient.
The factor analysis of the data obtained allowed to determine two factors, covering a total of 61.8% of dispersion (the first is 47.3%, and the second one is 14.5%). Factor weights of the indicators were distributed as follows.
Factor 1: mental state 0.81; personal success 0.807; overcoming obstacles 0.69; mission 0.68; activity result 0.66; material standard of living 0.53; luck 0.45; recognition 0.17; power 0.06.
Factor 2: power 0.90; recognition 0.84; luck 0.511; material standard of living 0.50; overcoming obstacles 0.35; activity result 0.31; personal success 0.18; mission 0.12.
It is worth noting that the identified factors practically reflect each other. Considering the factor weights, it is possible to distinguish three groups of indicators in each of the factors. Such indicators of success significance as overcoming obstacles, material level, activity result and luck have average weights in both factors. Success as a mental state and personal success have large weight in the first factor, in contrast to the second one, where they occupy the least positions. Such indicators of success as power and success-recognition, which do not play a significant role in the first factor, have large weights in the second factor. Only such an indicator as success-mission has an average weight in the first factor and close to zero in the second one.
In the opinion of the authors of the present paper, such data can be interpreted in the following way: there is a kind of a core in the students' sampling of the axiological aspect of success (overcoming obstacles, a material standard of living, activity result and luck), which can be found at the point of confluence of two relatively independent sources: subjective and personal values (mental state and personal success) and values of social significance (power and recognition).
The cluster analysis gave an opportunity to identify 4 groups of respondents, opposing to each other in their perception of success values significance. The first of them included 249 people (42% of the sampling), the second group included 242 people (41%); the third one 78 people (13%); and the fourth group 22 people (4%). The average values of the studied parameters in each of the groups are presented in Table 3 .
The selected groups can be divided into two pairs according to the features of the axiological profiles that characterize them: the first and the second groups; the third and the fourth groups.
The first pair of the respondents group has higher indicators of the success values significance compared to the second group. And inside the pair they are higher in the second group compared to the first one. Herewith, the indicators hierarchy is similar. The first two places are occupied by the indicators "success as a result of one's own activity" and "personal success." The third place is taken by the indicator "success as a mental state". The exteriorized success values are assessed as less significant. The success-power value has the lowest indicator. Note: the highest indicator values in the group are in bold; the third in their importance are in italics with underlining; the lowest values are in italics.
The first pair of the respondents group has higher indicators of the success values significance compared to the second group. And inside the pair they are higher in the second group compared to the first one. Herewith, the indicators hierarchy is similar. The first two places are occupied by the indicators "success as a result of one's own activity" and "personal success." The third place is taken by the indicator "success as a mental state". The exteriorized success values are assessed as less significant. The success-power value has the lowest indicator.
For the third group of respondents, the subjective aspects of success, which are quite far from its external, social manifestations (personal success, success as a mental state, and success-mission) are of special significance. The exteriorized success values (successpower and success-recognition) have the lowest indicators among all groups. The levels of indicators related to the "value core" of success correspond to the conditional third place in the intergroup comparison: higher than in the fourth group, but lower than in the first and second groups.
The fourth group of respondents is characterized by the lowest indicators of success values significance. In can be said that its instrumental orientation is its peculiarity.
The exteriorized success values (successrecognition and success-power) are more important for the respondents of this group than for the third one. At the same time, in comparison with other groups, the significance of success as a mental state and other internalized values is very low. Success as overcoming obstacles, success as activity result and success as a material standard of living are prioritized.
As can be seen, the comparative analysis demonstrates that the respondents' groups with low indicators of subjective and personal values or social significance values are characterized by a reduced level of all value aspects of success. This can be considered as a confirmation of the fact that success significance as a whole is determined by the cumulative effect of the values of subjective experience of success and social significance values.
Conclusions. Students' representation of success is of poly-axiological nature and its core includes a wide range of values.
For both students of humanitarian and technical specialties, the interiorized success values are of great importance. At the same time, for students of humanitarian specialties, compared to students of technical specialties, this value indicator is higher. The levels of various success value aspects significance are positively interconnected.
The significance of different values does not contradict each other. The cumulative profile of success values significance has a general tendency level.
The success values can be divided into the "value core" (overcoming obstacles, the result of one's own activity, material standard of living and luck), subjective and personal values (mental state and personal success) and social significance values (power and recognition). The overall level of success values significance is determined by the cumulative effect of subjective and personal values, as well as values of social significance. Reduction in both values entails a decrease in the level of the entire success value profile.
The study data give an opportunity to determine the strategy for developing psychological tools to help students in the productive implementation of their pursuit for success, which include: social interest formation, development of individual strategies for the implementation of social utility and skills for obtaining positive feedbacks in the process of achieving goals.
